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Who are you trying to reach?Who are you trying to reach?

� Clients
� Customers
� New Customers
� Funders
� Donors
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� Donors
� Staff
� Volunteers
� Media 
� Partners
� Corporate Sector
� People Who Don’t Know Who You Are
� Global Reach 
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The Long TailThe Long Tail
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What’s changed?What’s changed?
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What’s changed?What’s changed?
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The new communication model

is a dialogue.
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� Listen
� Engage
� Give generously

Have a strategy
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� Have a strategy
� Measure results



Listen
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Immerse yourself in the Immerse yourself in the 
conversations.conversations.Engage
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(any or all of the above are a good place to start!)



Give generously
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Have a strategy
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Measure resultsMeasure results
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facebook www.google.com/analytics twitter



One Size Doesn’t Fit AllOne Size Doesn’t Fit All

21

You are all unique You are all unique 
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These are the 
tools that allow 

you to do 
something
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Its up to you to 
figure out what 
the *something* 
is!


